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“Hilarious, witty and intelligent
black comedy from the world
of work… tackling the seriously
complicated male view of what
love is…”

men
are

waiting
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Wed 1 Aug
to Sat 11 Aug

        

Limited Budget

Book for New Zealand sports
photographer

Flyer for Edinburgh Fringe



Cher – Believe

The best-selling single –
Original and remix, metallic
effects added impact –
A full campaign in all media
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DVD design

What Sinatra wants, he gets.
This was the last project to be
personally approved by Ol’  
BlueEyes, from his hospital bed.
Notoriously exphensive 5 DVD
metallic box-set.



Award Brochure

The critic Alexander Walker
said it was the “most tasteful
example I have seen”.
(Awarded posthumously)



Illustration

3D modelling and rendering



Logos

Independentent record label

Financial services company
from New Zealand

UK software developer



Samaritans

Brand Evolution

How to 
tackle 
conflict 
properly
Page 7

Facing the future together
Chair Sophie Andrews looks back on the past 12 months for Samaritans.

Continues on page seven.

Samaritans news
For Samaritans people December 2010

Extra 
security 
for Samaritans 
Connect
Page 2

Well – what a year it’s been for Samaritans! 2010 
saw the launch of many exciting projects which will 
help us become more relevant and accessible to 
callers. Our six year strategy ‘Taking a lead to 

reduce suicide’ has gained significant momentum with a 
large number of projects and initiatives that are being 
delivered by branches to support their local communities.

The two year research project undertaken by Nottingham 
University concluded and starts to give us an insight into 

how our telephone, email and text service is 
perceived by our callers and volunteers. 

This is a very exciting piece of work for 
Samaritans and helpfully reinforces 
the value of the services that we 
provide. However it also sets out 
a range of 
challenges for 
us as an 

organisation 
to consider 
in terms of 
our future 
services. 
Fortunately, 
there were no real 
surprises for us in this 

research and many of the 
findings resonated 

with other pieces 
of research that 
we have 
undertaken 
before.

In 2011 we are planning to respond to the challenges in the 
research and this will neatly fit in with some work that I am 
leading on in relation to how we improve caller care.

One of the highlights for me this year was the National 
Awareness Campaign, Men on the Ropes. This was the first 
time that Samaritans has taken a really focused approach 
to targeting our services at one group within society, in this 
case men between the ages of 30 and 55. Evidence shows 
that men are twice as likely than women to take their own 
lives and …..

This campaign also sat very well with our partnership with 
Network Rail which is geared towards supporting the 
people within the railway industry to reduce suicide on the 
railways.  We know that 80 percent of the 300 people who 

take their own lives each year on the railway 
are men within the same age group. We 

have just celebrated our first 
anniversary of this partnership 
which has already engaged 214 
stations and branches and 
trained 700 station and railway 
staff.  We have got off to a great 

start but there is still much to do in 
2011 and this important work is a 

real demonstration of the power of 
Samaritans working nationally, regionally and 

locally for the same ends.

Our new children’s policy was announced at July Council 
following a two-year review in light of changing legislation 
and guidance throughout the UK and Republic of Ireland. 
This was a very positive step forward and reflects our 
continued commitment to providing the best emotional 
support to children and young people whilst maintaining 
the confidentiality of our young callers. I am very pleased 
about the potential partnership between Samaritans and 
NSPCC which will continue to develop during 2011...

Page 1

‘This important work is a real 
demonstration of the power of 
Samaritans working nationally, 

regionally and locally for the 
same ends.’

 
 
 

 

 
 

 
Connect
for Sama
security
Extra  

 
 

 

 
 

 ritans

 
 
 

 

 
 

 
prop
conf
tack
How  

 
 

 

 
 

 
perly

kle
flic

w to 
 
 

 

 
 

 

maS

 
 
 

 

 
 

 

Page 2

i
Connect

ram

 
 
 

 

 
 

 

nsita

 
 
 

 

 
 

 

Page 

prop

 DecFor Samaritans people
wnes

 
 
 

 

 
 

 

e 7

perly

cember 2010
swws

 
 
 

 

 
 

 

dne Aiphor SiahC

icaF
help us be
saw the lau
Well – wha  

 
 
 

 

 
 

 

he pk on tcoks bas lowerd

eh tng
come more relevant and accessible to
unch of many exciting projects which will

at a year it’s been for Samaritans! 2010

 
 
 

 

 
 

 

itramar Sohs fton2 mt 1s pa

erreutu fe
leading on in relation to how we improve caller care.
research and this will neatly fit in with some work that I am
In 2011 we are planning to respond to the challenges in the

essible to 
ts which will 
ns! 2010 

 
 
 

 

 
 

 

.nsat

tegote
 elation to how we improve caller care.
 his will neatly fit in with some work that I am

 planning to respond to the challenges in the

 
 
 

 

 
 

 

hert

ler care.
 work that I am 
hallenges in the 

 
 
 

 

 
 

 

delivered by branches to support their local communities.
large number of pro
reduce suicide’ has gained significant momentum with a

callers. Ou  
help us be

The two year research project undertaken by Nottingham

 
 
 

 

 
 

 

hes to support their local communities.
ojects and initiatives that are being
s gained significant momentum with a
ur six year strategy ‘Taking a lead to

rch project undertaken by Nottingham

 
 
 

 

 
 

 

Network Rail which is geared towards supporting the
This campaign 

lives and …..
that men are twice as likely than women to take their own
case men betw

time that Samaritans has taken a really focused approach
Awareness Cam
One of the highlights for me this year was the National

leading on in relation to how we improve caller care.

mmunities.
 being 
m with a 

 ead to 

ttingham 
 into 
e is 
teers. 

 work for 
nforces 

 
 
 

 

 
 

 

 hich is geared towards supporting the
 also sat very well with our partnership with

 wice as likely than women to take their own
ween the ages of 30 and 55. Evidence shows

ritans has taken a really focused approach
mpaign, Men on the Ropes. This was the first
hlights for me this year was the National

 elation to how we improve caller care.

 
 
 

 

 
 

 

orting the 
rtnership with 

 ake their own 
 vidence shows 

sed approach 
 his was the first 

e National 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

ta
railways.  We know that 80 percent of the 300 people who
people within the railway industry to reduce suicide on the

nforces 
t we 
ts out 

 
 
 

 

 
 

 

t t but there is still much to do in
staff.  We have got off to a great
trained 700 station and railway
stations and branches and
which has already engaged 214

anniversary of this partnership
have just celebrated our first

are men within the same age group. We
ke their own lives each year on the railway

 know that 80 percent of the 300 people who
 he railway industry to reduce suicide on the

 
 
 

 

 
 

 

ll much to do in
  We have got off to a great 

on and railway 
nches and 
y engaged 214 
 partnership 
 our first 
 age group. We 

 on the railway 
0 people who 
 suicide on the 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

continued com
This was a very positive step forward and reflects our
and guidance t
following a two-year review in light of changing legislation
Our new children’s policy was announced at July Council

locally for the same ends.
Sam

y of the 
nated 
 pieces 
ch that
 
ken 
.

 
 
 

 

 
 

 

mitment to providing the best emotional
y positive step forward and reflects our
 throughout the UK and Republic of Ireland.
-year review in light of changing legislation
en’s policy was announced at July Council

 same ends.
maritans working nationally, regionally and

real demonstration of the power of
2011 and this important work is a

start but there is still much to do in

 
 
 

 

 
 

 

t emotional 
flects our 
blic of Ireland. 
ng legislation 

 t July Council 

 egionally and 
 power of 
ant work is a 
ll much to do in 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

 
 
 

 

 
 

 

s on paeunitonC

NSPCC which will continue to develop during 2011...
about the potential partnership between Samaritans and
the confidentiality of our young callers. I am very pleased
support to children and young people whilst maintaining

 
 
 

 

 
 

 

.neve segn pa

 will continue to develop during 2011...
ntial partnership between Samaritans and
lity of our young callers. I am very pleased
dren and young people whilst maintaining

 
 
 

 

 
 

 

g 2011...
maritans and 
 very pleased 
 maintaining 

news and views for samaritans people september 2011

OPINION Should our service and vision be shaped by our callers?
BRANCH LIFE Managing potential volunteers

Double murder 
in Wiltshire
Find out how the Swindon 
and District branch responded
Page 9

Together we can 
tackle suicide
Branch Director Rosie Ellis 
on our new call to action for 
suicide prevention
Pages 6-7

Songs to save a life
Our first music album out 
out this month
Page 8

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 

 
 

 

 



Web Development

voluntarywork.org.uk
(Re-skinned to VE style in 06)

campfabulous

gaysoho (now offline)



Andrew	
  Savill	
  
andrew@savill.net	
  
+44	
  (0)	
  20	
  7602	
  3193	
  
+44	
  (0)	
  7866	
  255	
  416 
Flat	
  4,	
  2	
  Sinclair	
  Gardens	
  
London,	
  W14	
  0AT	
  
	
  

Summary	
  
	
  

I	
  am	
  a	
  Senior	
  Designer,	
  Production	
  Manager	
  and	
  Art	
  Director	
  with	
  experience	
  in	
  Print,	
  Web,	
  Project	
  Management	
  and	
  Marketing.	
  
My	
  oral	
  and	
  written	
  communication	
  skills	
  allow	
  me	
  to	
  negotiate	
  and	
  influence	
  appropriately.	
  Proven	
  organisational	
  abilities	
  range	
  
from	
  one-­‐off	
  projects	
  to	
  long-­‐term	
  strategies	
  that	
  increase	
  profitability	
  and	
  streamline	
  processes.	
  I’m	
  expert	
  in	
  Photoshop,	
  
InDesign,	
  Quark,	
  3D	
  illustration,	
  Acrobat,	
  repro,	
  print	
  /web/device	
  repurposing	
  and	
  troubleshooting.	
  Also	
  extremely	
  proficient	
  in	
  
Illustrator,	
  Dreamweaver,	
  Flash,	
  After	
  Effects,	
  MSOffice,	
  Final	
  Cut	
  Pro	
  and	
  multiple	
  CMS	
  systems.	
  Both	
  Mac	
  and	
  PC	
  skilled,	
  I	
  am	
  
committed	
  to	
  ongoing	
  professional	
  development	
  in	
  all	
  areas.	
  
	
  
	
  

Employment	
  
Designer,	
  Illustrator	
  and	
  Production	
  Manager	
  	
  
	
  

savilldotnet,	
  2013	
  –	
  present	
  
	
  

Bespoke	
  artwork	
  including	
  all	
  aspects	
  of	
  design	
  and	
  production.	
  Original	
  photography	
  and	
  expert	
  retouching.	
  3D	
  illustration	
  and	
  infographics.	
  
Web	
  design	
  and	
  video	
  production.	
  
Clients	
  include:	
  NHS,	
  MIND,	
  Grammerly.	
  
	
  

Design	
  and	
  Production	
  	
  
	
  

Samaritans,	
  General	
  Office,	
  2009	
  –	
  2013	
  
	
  

Coordinating	
  design	
  &	
  production	
  for	
  Samaritans	
  Central	
  Charity,	
  200	
  branch	
  offices	
  across	
  the	
  UK	
  and	
  185	
  affiliate	
  centres	
  internationally.	
  
Design	
  for	
  print	
  and	
  web,	
  brand	
  guardian	
  and	
  brand	
  development,	
  art	
  direction	
  and	
  management	
  of	
  external	
  and	
  junior	
  designers,	
  print	
  and	
  production	
  
control,	
  photography,	
   illustration,	
  exhibition	
  design	
  and	
  video	
  production.	
  My	
  advice	
  on	
  Copyright	
  and	
  Intellectual	
  Property	
  saved	
  the	
  organisation	
  two	
  
costly	
  lawsuits.	
  I	
  brought	
  the	
  charity’s	
  product	
  catalogue	
  into	
  profit	
  for	
  the	
  first	
  time	
  in	
  its	
  history	
  through	
  competitive	
  tendering	
  and	
  devised	
  the	
  campaign	
  
with	
  Network	
  Rail	
  which	
  won	
  the	
  first	
  marketing	
  award	
  the	
  Samaritans	
  had	
  ever	
  received.	
  
	
  

Marketing	
  Week	
  Charity	
  Communications	
  Team	
  Award	
  2011.	
  
	
  

Production	
  Editor	
  
	
  

VS	
  Magazine,	
  National	
  Council	
  for	
  Voluntary	
  Organisations	
  (NCVO),	
  London,	
  2003–2008	
  
	
  

Responsible	
  for	
  design	
  and	
  production	
  of	
  the	
  flagship	
  publication	
  for	
  charities	
  in	
  England.	
  	
  
Key	
  member	
  of	
  editorial	
  team	
  involved	
  all	
  aspects	
  of	
  print	
  and	
  web	
  presence	
  including:	
  Art	
  direction,	
  production	
  control,	
  research,	
  photography,	
  
illustration,	
  copy-­‐writing	
  and	
  editing,	
  marketing,	
  liaison	
  with	
  contributors	
  and	
  service	
  providers.	
  I	
  project	
  managed	
  the	
  redesign	
  of	
  title	
  which	
  then	
  became	
  
the	
  most	
  highly	
  rated	
  membership	
  benefit	
  of	
  the	
  organisation	
  and	
  key	
  to	
  retention.	
  
	
  

Graphic	
  Designer	
  
	
  

Ryan	
  Art	
  and	
  Freelance	
  (including	
  Blue	
  Source,	
  Design	
  Clinic,	
  Directors	
  Guild	
  of	
  Great	
  Britain),	
  London,	
  1996–2003	
  
	
  

From	
  brief	
  to	
  concept	
  to	
  finished	
  product	
  –	
  CDs,	
  DVDs,	
  film	
  and	
  video	
  publicity,	
  national	
  print	
  and	
  billboard	
  promotions,	
  book	
  and	
  magazine	
  
design.	
  Logos	
  and	
  rebranding.	
  Web	
  design.	
  Original	
  photography	
  and	
  retouching.	
  Print	
  brokering.	
  
Artists	
  included:	
  Madonna,	
  The	
  Beautiful	
  South,	
  Cher,	
  Gabrielle,	
  Manic	
  Street	
  Preachers,	
  Portishead,	
  Prince,	
  Frank	
  Sinatra,	
  Travis.	
  
Companies	
  included:	
  Citibank,	
  Debenhams,	
  Sony/BMG,	
  Universal	
  (inc.	
  Mercury),	
  Virgin,	
  Warners,	
  SKY,	
  ASDA.	
  
	
  

Designer	
  and	
  IT	
  Manager	
  
	
  

Flash	
  Photodigital,	
  London,	
  1990–95	
  
	
  

Design	
  for	
  presentation	
  and	
  display.	
  High-­‐end	
  photo	
  retouching.	
  Infographics.	
  I	
  transitioned	
  the	
  company	
  (formerly	
  known	
  as	
  Flash	
  Photographics)	
  into	
  the	
  
digital	
  arena,	
  introducing	
  new	
  services	
  that	
  kept	
  the	
  company	
  afloat	
  during	
  the	
  decline	
  of	
  traditional	
  techniques.	
  
Clients	
  included:	
  BT,	
  London	
  Transport,	
  Marks	
  &	
  Spencer,	
  Sainsburys,	
  NatWest,	
  AmEx.	
  
	
  

Awards:	
  Agfa	
  Image	
  Awards	
  –	
  Best	
  Computer	
  Generated	
  Image.	
  MacUser	
  Award	
  –	
  Best	
  Image.	
  
	
  

Computer	
  Graphics	
  Designer	
  
	
  

Words	
  &	
  Pictures,	
  Burnham,	
  1988–89	
  
	
  

Design	
  for	
  Presentation.	
  Clients:	
  Mars,	
  Panasonic,	
  Pulsar.	
  
	
  

Resource	
  Centre	
  Coordinator	
  Wellington,	
  New	
  Zealand	
   	
  
	
  

Developing	
  a	
  library	
  and	
  skills-­‐sharing	
  service,	
  design	
  of	
  publicity	
  materials.	
  
Secretary	
  for	
  Council	
  of	
  Social	
  Services	
  and	
  representative	
  to	
  government.	
  
	
  

International	
  Youth	
  Year	
  Director,	
  New	
  Zealand	
  
	
  

Coordinating	
  New	
  Zealand	
  response	
  to	
  UN	
  directive	
  	
  –	
  Direction	
  of	
  Youth	
  Art	
  exhibition	
  and	
  Youth	
  Report	
  video	
  project.	
  
	
  

Publications	
  Officer,	
  New	
  Zealand	
  
	
  

Copywriting	
  and	
  design	
  of	
  booklets,	
  leaflets	
  and	
  posters.	
  
	
  
	
  



Education	
  
	
  

Recent	
  vocational	
  training	
  
	
  

InDesign	
  Expert,	
  Redesign	
  and	
  Rebranding,	
  Project	
  Management,	
  Intellectual	
  Property	
  Law,	
  News	
  &	
  Feature	
  Writing,	
  Writing	
  for	
  Web,	
  Staff	
  Appraisal,	
  
Diversity	
  Awareness.	
  	
  
	
   	
  

B.A.	
  in	
  Film,	
  Theatre	
  and	
  English	
  
	
  

Victoria	
  University,	
  New	
  Zealand.	
  
	
   	
  

Fine	
  Arts	
  Scholarship	
  
	
  

One	
  year	
  award	
  course	
  including	
  Graphic	
  Design,	
  Painting	
  and	
  Sculpture.	
  
	
   	
  

6	
  x	
  A	
  Levels,	
  6	
  x	
  O	
  Levels	
  Onslow	
  College,	
  New	
  Zealand.	
  
	
  

Volunteering	
  
	
  

Web	
  design	
  and	
  maintenance	
  for	
  Kensington	
  &	
  Chelsea	
  Volunteer	
  Centre.	
  ‘Future	
  Times’	
  reporter.	
  AVs	
  for	
  New	
  Zealand	
  Arts	
  Council.	
  
Set	
  design,	
  AV	
  and	
  video	
  work	
  for	
  ‘The	
  Depot’	
  Theatre.	
  Production	
  for	
  ‘Realtime’	
  Video	
  Collective.	
  Volunteer	
  design	
  work	
  for	
  London	
  Urban	
  Arts.	
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